JULY 18th, 2006

Improbability of communication

1. Improbability of communication and break-down in communication as the basic characteristic of communications according to Luhman and Peters.

2. Social role of communications.

3. Communications as a unit of the society.

Role of media-critic

4. Media as an agent enabling communications.

5. Media-critic’s role as a public intellectual.

6. Threefold societal structure. Power, business and public.

7. Principles of media-literacy. Text. Production. 

JULY 19th, 2006

Lazarsfeld and Merton on the social role of media. 

1. Social Functions of the Media

a. Status conferral function

b. Enforcement of social norms

c. Narcotizing dysfunction

2. The structure of the ownership and operation

3. Maintaining status quo

4. Impact upon the popular taste (what is the historical status of the low level of taste)

5. Propaganda for social objectives

Baudrillard on the alienation and ambiguous passiveness of the masses

1. doesn’t take either pessimistic of optimistic stand

2. forced silence of the masses is an original strategy

3. stupor of the uncertainty resulting not from the lack of information but from the excess

4. people don’t want to be told what they wish, they don’t want to know it and even not sure that they want to wish it

Media can be:   

1. Strategy of power or

2. Territory of the ruse of the masses

Group session

How did the findings expressed in those two articles confirm or oppose models, theories and research results covered in the first part of the class? 
Mass.comm.theories:

Bullet theory

Laswell’s model

Math. theory of communication (Shannon and Weaver)

Osgood’s model

Schramm’s model

Newcomb’s symmetry model

Gerbner’s model

Media theories proper:

Agenda-setting function

Gate—keeper function

Heider’s Balance theory

Cultivation theory

Diffusions of innovations

Festinger’s theory

Spiral of silence 

Knowledge-gap hypothesis

Uses and gratifications

Research conclusions:

Payne fund

The Invasion from Mars

The People’s Choice (Erie county)

Cultural Indicators

JULY 20th, 2006

Revision of the theoretical models, hypothesis and case studies proposed by the participants. 

Reading assignment:

Th. Adorno. Culture Industry Reconsidered. 

R.Williams. Mass Communications and Minority Culture. 

Jurgen Habermas. The Public Sphere.

Hans Enzensberger. Constituents of Media Theory.

JULY 21st, 2006

1. Adorno’s understanding of the vulgarization.

2. New Leftist views on the media.

3. Origins and current state of the public sphere according to Habermas.

4. Social characteristics of media according to Williams. Problems and possible solutions. 

Group session

Please find the points of reference and opposition between the above readings, Baudrillard’s and Lazarfeld/ Merton articles.


Media are:

· Maintaining social status-quo

· Routine, informational overflow and narcotising

· Vulgarization, obscene behavior of the masses

· Silencing and resistance of the masses 

